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Reaching Business Decision-Makers in 
Wisconsin's Capital Region for 50 Years
Since 1977, In Business Madison has informed, connected, and celebrated the leaders, 
companies, and organizations shaping Wisconsin's Capital Region. Through trusted journalism, 
signature events, and annual business publications, we help organizations connect with 
influential decision-makers throughout the region.

	» Nearly three-quarters of our readership are owners, 
CEOs, presidents, and C-suite executives

	» The Capital Region's only audited business publication
	» Annual signature publications include the 

Book of Lists and Guide to Giving

8,200+
Audited monthly 
circulation

4x
Estimated readers  
per copy

32,800+
Readers per issue

93%
Circulation delivered 
directly to requested 
subscribers

32,900+
Monthly website 
visitors

14,000+
Social media 
followers

64,000+
Monthly page views

4,000+
E-newsletter 
subscribers

Total Audience Reach: 80,000+ 
Across print, website, social, and e-newsletters

Audience

Influence
74% Executive 

Leadership Audience

10%
Marketing/ 
Sales/Other

13%
Directors

Owner/CEO/
President

51% C-Suite Execs
23%

Richland
Sauk Columbia Dodge

Je�ersonIowa
Dane

RockGreen

"In Business Madison has been a valuable partner in assisting us to 
build brand awareness and connect with business leaders throughout 
the Capital Region and greater Madison area for 5+ years."

— CHERYL GROHMAN, PRESIDENT & CEO, EXECUTIVE AGENDA

“We partner with In Business Madison because of their deep 
connections to the business leaders, owners, and decision 
makers we serve throughout the Capital Region.”

— ANDY NARRAI, CMO, REINHART BOERNER VAN DEUREN S.C.

"I just wanted to tell you that your September issue was SO excellent!  Everything 
from New Glarus, Ruben Anthony, YMCA and to "Madison is evolving" (my favorite).  
They were all so well written and informative.  Thank you for what you are doing 
for the Greater Madison Area and the thousands of people who live here."

— SUSAN SCHMITZ, SCHMITZ CONSULTING LLC,  
FORMER EXECUTIVE DIRECTOR OF DOWNTOWN MADISON, INC.

21%

$100,000- 
$149,999

31%
$150,000- 
$249,999

31%
$250,000+

17%

Under 
$100,000

Income
83% Household Income 

Over $100,000

Capital Region
Distribution in 9 Counties

IB Madison is the region’s only audited business publication—delivering 
verified reach and guaranteed value to decision-makers across the market.

MEMBER
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1	 Digital
Extend your reach beyond print and stay top-of-mind with Wisconsin's Capital Region's leading business decision-makers. Our digital portfolio 
connects you with CEOs, business owners, executives and senior leaders across the region, providing opportunities to increase campaign 
frequency, strengthen brand recognition and quickly deliver timely messages to the market.

2	 Print
Reach the Capital Region's business decision-makers and high-income consumers through the region's only audited  
business publication, delivering trusted journalism, thought leadership and year-round brand visibility.

How we accomplish this:  
» �Continuous Brand Exposure: Build recognition and trust through 12 months of consistent visibility  

alongside the Capital Region's leading business publication.

» �Powerful Print Presence: Choose the ad size and placement that best aligns with your goals,  
including full-page, half-page and premium-position opportunities.

» �Thought Leadership Opportunities: Share innovations, success stories, industry expertise and business insights  
that strengthen your reputation and engage key decision-makers.

» Signature Publications: Extend your reach through our signature publications, including the Guide to Giving and Book of Lists.  
These highly anticipated annual editions provide unique opportunities to showcase leadership, celebrate milestones,  
highlight innovation and elevate your organization's story.

The Power of Three: One Audience,  
Three Powerful Ways to Connect
Reach the Capital Region's most influential business audience through  
a strategic combination of print, digital and event marketing.

74% of our audience are owners, CEOs and senior executives.
Integrated campaigns work.
» �31% more effective at building brands

» �Up to 35% higher ROI

» �Customers spend 3 to 4 times more when  
engaging across multiple channels

Digital

Print Events

3 	 Events 
Align your business with the innovators and influencers 
shaping the local economy through curated event 
sponsorships that deliver maximum regional exposure. 

» �Connect directly with business owners  
and senior executives.

» ��Build relationships before, during, and after the event.

» �Align your brand with the Capital Region's  
most influential business gatherings.

» �Opportunities range from networking  
events to premier recognition programs.
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2027 Planning Calendar

Industry Focus Featured List Advertising Sections Events
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M
AR
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& Design
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Women in Business

AP
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Editorial Features in Every Issue
Every issue delivers a mix of executive profiles,  
business analysis, industry insights and thought  
leadership designed for the Capital Region's  
decision-makers.

» �The Business Report

» �Executives on the Move

» �Executive Q&A

» �Startup/Company Profile

» Professional of the Month

» �Open Mic

» �By the Numbers

Sponsored Content
Position your organization as a thought leader through premium 
sponsored content opportunities that educate, inform and engage the 
Capital Region's business community. Leverage the credibility of In 
Business Madison to share your expertise, highlight success stories and 
tell your story to an audience of business decision-makers.

» �Trade Secret: A premium thought leadership opportunity designed to 
showcase your organization's expertise, industry insights and unique 
perspective through professionally developed sponsored content.

» �Spotlight: Highlight your company, products, services, initiatives or 
achievements with a high-impact sponsored content feature created  
to build awareness and strengthen brand recognition.

» �Company Profiles: Tell your organization's story through professionally  
designed, magazine-style layouts that integrate seamlessly within the  
publication while highlighting your people, accomplishments and unique value.

» �Digital Integration: Extend the reach of your sponsored content through  
digital amplification opportunities that increase visibility and engagement  
across In Business Madison's online platforms.

36 IN BUSINESS: GREATER MADISON  | NOVEMBER 2024

F or five decades, Urban Land Interests (ULI) has played a pivotal role 
in transforming Madison’s downtown. From building innovative office 
and apartment spaces to preserving the city’s architectural heritage, 

ULI has helped shape the vibrant urban environment we know today. 
However, that wasn’t always the case.

When Brad Binkowski and Tom Neujahr founded ULI in 1974, the 
city center was in decline. Residents and businesses were moving to 
the suburbs, and by 5 p.m., downtown streets were empty. Neujahr 
and Binkowski saw an opportunity to revitalize downtown Madison by 
investing in it and creating spaces where people could live, work, and 
play. 

ULI’s efforts to preserve, rehabilitate, and breathe new life 
into many of Madison’s historic buildings, combined with major new 
developments, have been instrumental in bringing energy, life, and 
activity to downtown. There have been many twists and turns over 
the years, including the recent COVID-19 pandemic, but downtown 
Madison is once again a bustling hub of activity where people come to 
work, eat, socialize, and relax with friends.

Projects of the scale and magnitude that ULI has been a part 
of work best when effective partnerships are created with neighbors, 
lenders, the City of Madison, tenants, and contractors. “We build each 
project with great attention to detail,” states Binkowski. “Each project 
is designed and built to stand the test of time and to make the Madi-
son community a better place.”

“And it’s not just about attractive spaces,” adds Neujahr. “After ev-
ery lease is signed, the real work begins — ensuring that tenants can 
thrive in their spaces for years to come. We’ve always seen property 
management as a natural extension of development. We believe it’s 
our responsibility to make sure our buildings continue to serve the 
community long after they’re built.”

ULI’s flexible, modern office spaces have helped companies like 
Last Lock attract top talent and stay connected to Madison’s vibrant 
business community.

“As a growing tech firm, it’s essential that our office space fosters 
collaboration, creativity, and innovation,” says Jack Ryan, CEO of Last 
Lock. “ULI has provided us with exactly that — an environment where 
our team can thrive.” 

“Being in the heart of downtown Madison means we are connected 
to the energy of the city,” Ryan adds, “and ULI has made sure that our 
space evolves with us as we continue to grow.”

As ULI looks ahead to the next 50 years, the company remains 
committed to investing in and sustaining innovative spaces that serve 
businesses and residents. Current president Bob Bruni acknowledges 
the critical role that ULI’s team has played in the company’s success.

“Our success over the past 50 years has been driven by the 
extraordinary people who work here and their dedication to our 
mission,” says Bruni. “We’re excited to continue creating spaces where 
Madison can thrive.”

As ULI celebrates this milestone, the company extends a heartfelt 
thank you to the Madison community for its ongoing support. “Your 
trust and partnership have made our success possible,” Bruni notes, 
“and we look forward to serving Madison for many years to come.” 

CELEBRATING 50 YEARS OF COMMITMENT: 
ULI’S LEGACY IN DOWNTOWN MADISON

The employees of Urban Land Interests are celebrating 50 years of commitment to rejuvenating downtown Madison as a place to live, work, and play.

SPOTLIGHT | URBAN LAND INTERESTS
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CONTACT:
Urban Land Interests 
608-251-0706 
uli.com
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*As of March 01, 2025. As a firm providing wealth management services to clients, UBS Financial Services Inc. offers investment advisory services in its capacity as an 
SEC-registered investment adviser and brokerage services in its capacity as an SEC-registered broker-dealer. Investment advisory services and brokerage services are separate 
and distinct, differ in material ways and are governed by different laws and separate arrangements. It is important that you understand the ways in which we conduct 
business, and that you carefully read the agreements and disclosures that we provide to you about the products or services we offer. For more information, please review the 
client relationship summary provided at ubs.com/relationshipsummary, or ask your UBS Financial Advisor for a copy. Certified Financial Planner Board of Standards, Inc. 
owns the certification marks CFP® and Certified finanCial PlannerTM in the US. For designation disclosures, visit ubs.com/us/en/designation-disclosures. © UBS 2025. All rights 
reserved. UBS Financial Services Inc. is a subsidiary of UBS Group AG. Member FINRA/SIPC. VIP_04302025-1     Exp.: 05/31/2026

advisors.ubs.com/burishgroup

Women tend to retire earlier and live longer
61% of women retire earlier than planned compared to 50% of men.1 In addition, women on average live longer than men; 
around five years globally.2 This means their wealth plans need to support them for a longer lifespan.

Take the next step in your financial journey and find out how you can invest like a woman. Scan the QR code to visit our 
website and start the conversation about your financial plan.

Relationships with $1 million or more are well-served by our capabilities.

Over $6.2 billion in local assets under management.*

Invest like a woman
Why women need to invest differently

The Burish Group
UBS Financial Services Inc.
8020 Excelsior Drive, Suite 400
Madison, WI 53717
608-821-3712
burishgroup@ubs.com 

1 Women & Retirement Security: Digesting the data, 2022, Goldman Sachs Asset Management.
2 Why do women live longer than men?, Saloni Dattani and Lucas Rodés-Guirao, 2023.

Anna Burish, CAP®

First Vice President–
Wealth Management
Financial Advisor 
608-824-6121

Judi Martinez, CFP®, ChFC® 
Director
Financial Advisor 
608-824-6116

Tasha Bremel 
Vice President–
Wealth Management 
Financial Advisor
608-824-6117
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Unconventional investments, such as infrastructure, can boost diversification and reduce the volatility of the portfolio.

L ike an unwelcome guest who’s already 
overstayed a visit, inflation is refusing 
to pack up and leave investors to enjoy 

the stable prices that defined most of the 
previous three decades.

In the United States, inflation peaked 
at over 9% in 2022, then fell over the next 
two years, eventually reaching 2.4% in 
September 2024 — within striking distance 
of the Federal Reserve’s goal of 2% infla-
tion. And then the slow descent from the 
inflationary heights stopped and changed 
course. As of February, consumer prices 
were higher by 2.8% over the previous 12 
months.

Investors have questioned whether the 
Federal Reserve’s decision to cut inter-
est rates by a percentage point late last 
year — before the 2% target was attained 
and while the economy was still running 
hot — risked repeating the mistakes of the 
inflation-wracked 1970s. Early in the de-

cade, an oil-price shock compelled the Fed 
to ease monetary policy to rescue a flailing 
economy, only to see inflation spring back 
to life after a second energy shock in 1979. 
Eventually, Fed Chair Paul Volcker’s tough 
love approach to fighting runaway prices 
stuffed the inflationary genie back in a 
bottle, but not without first breaking a lot 
of glass.

Few economists expect anything close 
to the double-digit inflations of the 1970s 
in coming years, or that benchmark rates 
will need to move much higher from 
current levels to keep price rises rea-
sonably contained. Still, the specter of 
“stagflation lite” — the toxic combination of 
higher-than-normal inflation and slow-
er-than-normal growth — is lurking.

Meanwhile, investors may feel like a 
deer in the headlights, unsure of which 
way to turn: Is the recent correction in 
stocks a buying opportunity or a harbinger 

of further weakness that would throw 
their portfolios into reverse? No one can 
say for sure, but the Burish Group at UBS 
has decades of experience in construct-
ing investment portfolios that take such 
uncertainty into account. And if there were 
ever a case to be made for maximizing 
diversification as a partial remedy for un-
certainty, the higher inflation regime of the 
post-COVID tariff-plus world would seem 
to qualify.  

SPONSORED CONTENT
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SHIFTING INTO REVERSE
The “last mile” of the inflation fight is not going as planned. What does that mean 
for investors?

CONTACT:
Andy Burish
Managing Director -  
The Burish Group 
UBS Financial Services Inc.

Andrew.Burish@UBS.com
608-831-4282

Andrew Burish is a Financial Advisor with UBS Financial Services Inc. a subsidiary of UBS Group AG. Member FINRA/SIPC in 8020 Excelsior Drive, Madison, Wisconsin. The information contained in this article is not a solicitation to purchase or sell invest-
ments. Any information presented is general in nature and not intended to provide individually tailored investment advice. The information and data presented may be deemed reliable; however, their accuracy and completeness is not guaranteed by UBS Financial 
Services Inc. The strategies and/or investments referenced may not be suitable for all investors as the appropriateness of a particular investment or strategy will depend on an investor's individual circumstances and objectives.  Investing involves risks and there 
is always the potential of losing money when you invest. The views expressed herein are those of the author and may not necessarily reflect the views of UBS Financial Services Inc.

Diversification does not guarantee a profit or protect against a loss in a declining financial market.

As a firm providing wealth management services to clients, UBS Financial Services Inc. offers investment advisory services in its capacity as an SEC-registered investment adviser and brokerage services in its capacity as an SEC-registered broker-dealer. 
Investment advisory services and brokerage services are separate and distinct, differ in material ways and are governed by different laws and separate arrangements. It is important that you understand the ways in which we conduct business, and that you 
carefully read the agreements and disclosures that we provide to you about the products or services we offer. For more information, please review client relationship summary provided at ubs.com/relationshipsummary, or ask your UBS Financial Advisor for a 
copy. Approved 4/28/2025; Expiration 4/30/2026; IS2500544

1https://www.bls.gov/charts/consumer-price-index/consumer-price-index-by-category-line-chart.htm
2https://www.stlouisfed.org/publications/regional-economist/january-2005/volckers-handling-of-the-great-inflation-taught-us-much

TRADE SECRETS THE BURISH GROUP
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and distinct, differ in material ways and are governed by different laws and separate arrangements. It is important that you understand the ways in which we conduct 
business, and that you carefully read the agreements and disclosures that we provide to you about the products or services we offer. For more information, please review the 
client relationship summary provided at ubs.com/relationshipsummary, or ask your UBS Financial Advisor for a copy. Certified Financial Planner Board of Standards, Inc. 
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Women tend to retire earlier and live longer
61% of women retire earlier than planned compared to 50% of men.1 In addition, women on average live longer than men; 
around five years globally.2 This means their wealth plans need to support them for a longer lifespan.

Take the next step in your financial journey and find out how you can invest like a woman. Scan the QR code to visit our 
website and start the conversation about your financial plan.

Relationships with $1 million or more are well-served by our capabilities.

Over $6.2 billion in local assets under management.*

Invest like a woman
Why women need to invest differently

The Burish Group
UBS Financial Services Inc.
8020 Excelsior Drive, Suite 400
Madison, WI 53717
608-821-3712
burishgroup@ubs.com 

1 Women & Retirement Security: Digesting the data, 2022, Goldman Sachs Asset Management.
2 Why do women live longer than men?, Saloni Dattani and Lucas Rodés-Guirao, 2023.

Anna Burish, CAP®

First Vice President–
Wealth Management
Financial Advisor 
608-824-6121

Judi Martinez, CFP®, ChFC® 
Director
Financial Advisor 
608-824-6116

Tasha Bremel 
Vice President–
Wealth Management 
Financial Advisor
608-824-6117
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For 25 years, Oak Bank has been more than a bank — we’ve been a trusted partner for growing 
Dane County businesses. From start-ups to thriving enterprises, we’ve helped our clients 
grow... and grow... and grow. Where will your business be in 5, 10 or 25 years? If growth is your 
goal, we’re ready to help you get there.

We take the time to understand our client’s unique goals and challenges, building real rela-
tionships that go far beyond transactions. Our personalized approach means no one-size-fits-all 
solutions. Instead, you’ll get expert advice and tailored support from people who know your 
name, your story and your vision.

Our lenders, treasury management team and personal bankers work as one to provide a 
seamless experience that’s built around you. When you call Oak Bank, you get a real person — 
no menus, no bots, no nonsense.

While big banks grow more impersonal through mergers and call centers, Oak Bank 
remains deeply rooted in Dane County, committed to building community one business at a 
time. Stop by for a warm cup of coffee, a freshly baked cookie and the exceptional service you 
deserve.

OUR MISSION 

Oak Bank builds lasting partnerships with 

businesses throughout Dane County. We’re 

dedicated to helping every client succeed by 

offering unique solutions, personalized service 

and trusted guidance. Our commitment to 

giving back runs deep, as we proudly support 

over 135 local non-profits each year to help 

strengthen the communities where we work 

and live.

Oak Bank grew out of a need for a bank with strong roots in the community. Now, over two decades later, they offer personalized banking services to customers, from personal banking to home 
loans and services for businesses.

SPONSORED CONTENTOAK BANK PROFILE

Oak Bank 
5951 McKee Road, Suite 100
Fitchburg, WI 53719
www.oak.bank

CONTACT:
Terry Taylor 
President

ttaylor@oak.bank
608.205.5520
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November:
Guide to Giving
Connect with business and community 
leaders through this annual publication 
dedicated to philanthropy, community 
impact and nonprofit excellence.  
Showcase your organization's values, 
community involvement and commitment 
to making a difference across Wisconsin's 
Capital Region.

December:
Book of Lists
Reach the Capital Region's most influential 
business audience through the region's 
premier business directory and research 
resource. Referenced throughout the 
year by executives, business owners and 
decision-makers, the Book of Lists provides 
valuable business intelligence and lasting 
visibility for advertisers.

Signature Publications
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Digital Marketing Solutions
Reach business decision-makers every day,  
not just once a month.
Build awareness, increase frequency and stay top-of-mind with the Capital 
Region's most influential business audience through IBMadison.com, daily 
e-newsletters, social media and premium digital content.

Dedicated Email
Exclusive Access. Undivided Attention.
Put your message directly in front of the Capital Region's  
business leaders through a dedicated email sent exclusively  
to In Business Madison subscribers.

» Exclusive inbox placement up to 4x per month

» No competing advertiser messages

» Ideal for events, announcements, promotions and product launches

$2,250

Sponsored Content
Share Your Story. Demonstrate Your Expertise.
Position your organization as a thought leader through premium 
sponsored content opportunities that educate, inform and engage  
the Capital Region's business community.

» �Featured placement on IBMadison.com

» �E-newsletter promotion

» �12 months of online visibility

$2,250

Co-Branded Social Media  
Advertising
Extend Your Reach Through Trusted Channels. 
Leverage the credibility and reach of In Business Madison's social 
media platforms to amplify your message among business leaders  
and decision-makers.

» �Strategic messaging recommendations

» �Optimized posting schedule

» �Custom call-to-action

$500

Digital Audience
» �32,900+ monthly  

website visitors

» �4,000+ e-newsletter 
subscribers

» ��40%+ average  
e-newsletter open rate

» 5.5% average CTR

» ��Audience of executive 
leaders, business owners 
and decision-makers

Digital Partner Program
Our Most Popular Digital Solution.
Stay visible across In Business Madison's digital ecosystem with 
a high-frequency marketing program designed to keep your 
brand in front of business decision-makers.

» Large-format display advertising on IBMadison.com

» Daily visibility in In Business Madison e-newsletters

» Premium logo placement throughout our digital platforms

» Featured logo placement in In Business Madison magazine

» 30,000+ monthly display ad impressions

» 110,000+ monthly logo views

$2,500/month 
Frequency discounts available
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Event Partnership Opportunities
Align your brand with the Capital Region's most influential business events and  
engage decision-makers through high-visibility sponsorship opportunities.

Details
Presenting 

Partner
Major 

Partner
Supporting 

Partner

FE
BR

UA
RY

REAL ESTATE &
CONSTRUCTION
S Y M P O S I U M

Where regional development and commercial  
growth take center stage.

The region’s premier forum on commercial real estate, urban planning, 
and development. Industry leaders, developers, and municipalities 
gather to explore emerging market trends, showcase major upcoming 
developments, and address regional growth opportunities.

250 attendees; panel, exhibits, breakfast, networking

SOLD $8,000 $5,000

M
AY

Connecting the next generation of Capital Region leaders.

Recognizing 40 outstanding young professionals while bringing 
together executives, business owners, community leaders and 
decision-makers from across the Capital Region. This unique event 
creates meaningful networking opportunities between established 
leaders and emerging talent shaping the future of our business 
community.

300 attendees; honoree cocktail reception,  
awards ceremony, networking

$11,000 $8,000 $5,000

JU
LY

Honoring the leadership shaping the Capital  
Region's business community.

Recognizing an exceptional executive whose vision, leadership and 
impact have driven organizational success while making a lasting 
contribution to the regional business community.

200 attendees; cocktail reception, awards ceremony, networking

$11,000 $8,000 $5,000

SE
PT

EM
BE

R

The Capital Region's most exclusive gathering  
of business leaders.

An invitation-only celebration of the IB Power 100, bringing together 
influential executives, owners, CEOs and community leaders for 
meaningful networking and relationship building.

200 attendees; cocktail reception, networking

$11,000 $8,000 $5,000

D
EC

EM
BE

R

2027

Celebrating the organizations driving the  
Capital Region forward.

The region's premier annual business awards event honoring 
outstanding companies and business leaders for innovation,  
growth, leadership and community impact.

300 attendees; cocktail reception, dinner,  
awards ceremony, networking

$11,000 $8,000 $5,000

Why Partner?
» Premium brand visibility

» Direct access to decision-makers

» Networking with business leaders

» Total event visibility (pre, during, post)

» �Multi-channel integrated promotion
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Why Advertise?
» �32,800+ readers per issue

» �74% executive  
leadership audience

» �83% household income  
above $100,000

» �80,000+ total  
audience touchpoints

Let's Build Your 2027 Marketing Plan
Whether your goal is brand awareness, thought leadership, lead generation or event 
engagement, we'll help create a customized program that combines print, digital and  
event marketing opportunities.

advertise@ibmadison.com

Print Advertising Opportunities
Reach the Capital Region's business decision-makers through the region's only audited business publication.

Ad Size 1x 3x 6x 9x 12x

Inside Front Cover $ 8,000 $7,500 $7,000 $6,500 $6,000

Inside Front Cover Gatefold $10,500 — — — —

Back Cover $ 8,800 $8,300 $7,800 $7,300 $6,800

Inside Back Cover $  7,500 $7,000 $6,600 $6,200 $5,800

Full Page $ 5,700 $5,300 $4,900 $4,600 $4,300

1/2 Horizontal $ 3,700 $3,500 $3,300 $2,900 $2,500

1/3 Square $ 2,900 $2,700 $2,500 $2,300 $2,000

1/6 Banner $  1,600 $1,500 $1,200 $1,000 $   900

All rates listed are GROSS rates. Add 10% premium position charge for guaranteed placement on a specific page.

AD SPECS
PDF files only. All files must be final, color corrected, hi-resolution (300 ppi) CMYK. Fonts must be 
embedded. All text, photos and logos must be inside the Live Matter Area. Full-page ads must 
include a bleed of 1/8" on all sides and crop marks.

1/3
Square

4.75" x 4.75"

1/6 Banner 7.25" x 1.5"

1/2
Horizontal

7.25" x 4.75"

Full Page
with out bleed

7.25" x 9.6875"

Full Page
with bleed

8.5" x 11"
Trim: 8.375" x 10.875"

Live Matter Area:  
7.875" x 10.375"

BE SURE TO INCLUDE  
BLEED AND CROP 

MARKS  
ON ALL FULL-PAGE ADS
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